
A
mid mounting concerns about
the health and wellbeing of the
Earth and its inhabitants, envi-
ronmental sustainability and

social equity have joined economic
considerations as basic precepts of
viable business models, including
those for numerous textile manufac-
turers. And many manufacturers have
realized that sustainable initiatives —
such as installation of solar panels on
the roofs of their plants, state-of-the-
art energy-efficient lighting and
machinery; new dyeing and finishing
technologies that reduce the amount
of chemicals or water needed to pro-
cess textiles, or even eliminate their
use completely; and water treatment

systems that allow for the complete
recovery and reuse of process water —
can provide economic savings in addi-
tion to reducing a company’s environ-
mental impact. Also, biobased
precursors are being developed that
replace petroleum-based precursors in
man-made fiber production; and other
biobased man-made fibers are already
on the market, as are recycled-content
man-made and natural fibers. These
and other developments have been
reported in TTeexxttiillee  WWoorrlldd  AAssiiaa’s
pages and on TTeexxttiilleeWWoorrllddAAssiiaa.com.

There are few major textile manu-
facturers, retailers or brands that
don’t point out their sustainability
credentials. Many include a sustain-

ability page on their websites and
proudly list third-party eco-certifica-
tions, participation in initiatives such
as Zero Discharge of Hazardous
Chemicals (ZDHC) and the Sustain-
able Apparel Coalition, use of organic
cotton or recycled polyester, take-
back programs to recycle used tex-
tiles, on-site recycling facilities,
infrastructure improvements and
other evidence of their commitment. 

Quality Versus Quantity
However, one important factor

seems to have received less attention
in the discussions about sustainabil-
ity. All the hype about energy and
resource savings, emissions and haz-
ardous chemical usage reductions,
and cutting landfill waste by recycling
hasn’t really zeroed in on the issue of
product quality, or how consumer
behaviors and buying habits related
to the choice between quantity and
quality, can affect overall sustainabil-
ity. One can make a choice, for exam-
ple, between fast, throwaway fashion
and lasting, sustainable fashion. 

As David Sasso, vice president of
sales for United States-based Buhler
Quality Yarns Corp., sees it, “The
most sustainable method in manu-
facturing is to spend a few more dol-
lars to make it last longer.“

Buhler’s yarns, spun from high-
quality Supima® cotton and Lenzing
MicroTencel® and MicroModal® cel-
lulosic fibers, are found in apparel and
other textile products offered by pre-
mium brands worldwide. The com-
pany touts the transparency of its
operations and its interaction with its
partners to ensure high standards are
kept throughout the supply chain.

When products are of higher quality
and last longer, it isn’t necessary to
make as many of them — nor for con-
sumers to buy as many of them — and
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Consumer behaviors and product quality can be as important 
as efficient manufacturing technologies and resource-saving 
infrastructures to ensuring sustainability.
By Janet Bealer Rodie, Associate Editor
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Going Green: 
The Quality Factor 
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Source: Carbon Trust Analysis based on data from Peter Grace, 
Queensland University of Technology BCG analysis, Well Dressed? (2006)
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Emissions Arising Over One Year From 50 “Wears” Of A Cotton T-Shirt
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